This article first appeared as a “Business Tool Kit” article for the “InBusiness” section
of The Rio Rancho Observer in May 2006.

A Website for Your Business?
By Dr. John Drozdal

Business Tool Kit, May 2006

Sooner or later every small busi- There are a few unscrupulous
ness owner will ask, “should I have designers who will register
a website”? Here are some thoughts your domain, name themselves
that may help with that question: as the owner, and then try to

“sell” your domain name back

1. Get clear on why you want a
to you when it renews!

website. There is a big dif-
ference between a website 3. Find a web designer/business

designed to share information
and provide an email address,
and one that enables a business
to sell its products online. Once
you decide on how you want to
use your site, you can find a
writer/web designer who has
the expertise to develop what
you need.

. Register your domain name.
Your website needs a domain
name like www.mybusiness.com
so  prospective  customers
can find you. You need to
register your domain name
with an Internet registry
such as www.bulkregister.com
or www.mydomain.com before
your website can go live. You
can do this yourself by going to
one of these registry sites, set-
ting up an account, and follow-
ing the online instructions. The
cost is about $25 per year for
each domain name you register.
A word of caution: if you have
a web designer register your
domain name for you, be cer-
tain you are listed as the owner.

writer you like. Most business
owners do not have the time or
expertise to write or design
their own websites. Ask people
who already have websites for
recommendations on writers
and/or web designers based on
your needs. Interview the can-
didates, ask to see samples of
their work, and check refer-
ences. Pick one and get a writ-
ten contract. Once you find one,
he or she should be able to rec-
ommend the other.

4. Find someone to “host” your

website. Once someone creates
your website, you'll need to
find a company to “host” it—
that is, put it out on the Internet
for all to see AND keep it up-
dated and working. Some web
designers also provide this serv-
ice or can recommend vendors
they trust. Hosting contracts
can be as little as $10 per
month for “information-only”
and can cost much more for
sites that require continuous
product updates. m

Dr. John Drozdal, Principal Consultant and President of The Drozdal Company, provides organizational
development and training services to teach managers and workgroups how to get work done by and through
others in a way that is both satisfying and effective. His recent clients include General Mills, Pulte Homes,
The Nature Conservancy, Land O’Lakes, and Xcel Energy. In addition to starting The Drozdal Company in
1991, Dr. Drozdal’s experience in organizational development includes more than 15 years as a practicing
manager in both the public and private sectors, as well as a doctorate in educational leadership and an
MBA. Contact Dr. John Drozdal at 822-1468 or jdrozdal@drozdalcompany.com.
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